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bunker mentality

When the Cold War Was g Yed waker and canned food.
N Somumnists were beind. - Ready for the bom drop.
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HIGHLIGHTS SENTIMENT - SOV NET SENTIMENT OVER TIME |

Sentiment measures how a target audience is Positive Driver
likely to feel about th nt, its products and
s after re vi ning to the

news. Sentiment is assigned using a three point

NTIMENT

scale - positive, neutral or negative.

.. || Josls I‘II.

The summary would highlight the top stories I el I | l I I

ET SE

contributing to posi

sentiment, and also highlight any other metrics in Negalive Driver

relation to the sentiment. =Positive Neutral mNegative

| KEY TOPICS BY SENTIMENT KEY TOPICS SHARE OF VOICE
. H ®Corporate
s Financial
sCSR

® Froduct Launch
Innovation
Product Launch  Innovatic

BPgpsitive ®mNeutral ®Megative

NETSENTIMENT.S BOSITIVE D= NECATIVE 3 Mate: Coverage includes both traditional and social media Fuuinl’el
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